
READING BRAND 
FRAMEWORK
This framework has been developed 
collaboratively over many months. Its 
purpose is to help us articulate what 
makes the Reading we know and love 
such a distinctive and special place.

With thanks to thousands of 
contributors from across our town 
who gave time to surveys, discussions, 
focus groups and workshops. 

BRAND ESSENCE

“Reading, a place  
for all our futures”

Building a better future for  
everyone and everything in Reading.

A short statement that encapsulates the spirit 
of our town – true today, but equally true for 
our yesterday and our tomorrows. This acts 
as a reminder for us within the town – inspiring 
our decision-making and communications. 

It should never be used as a strapline.

GET INVOLVED
The Reading Brand is 100% place-owned, 
which means it belongs to Reading and can 
be used by anyone promoting the town, 
its organisations or activities. 

This is about the power of collaboration; 
together, we can tell a stronger story of Reading. 
So, get involved and join the conversation.

Download the brand toolkit:  
Visit-Reading.com/ReadingBrand

OUR  
VISUAL DEVICE

Helping to unify us  
and tell our story. Our  

simple visual device has  
been designed with  

flexibility in mind.



BRAND  
PERSONALITIES

CONNECTED
A place connected in every  

sense of the word – physically, 
emotionally, culturally. Rooted  

in its heritage, its history,  
its people.

COMMUNITY  
OF COMMUNITIES 

A place powered by its people,  
built of vast, diverse communities,  

rich with culture and stories.

BOLDLY  
INNOVATIVE 

A place where ideas are born and 
brought to life, home to exceptional 

talent and creative minds.

CUSTODIANS
A place proud to look after  
its people, its heritage and  

its landscape. Carefully protecting 
today, so we all have a tomorrow.

FORWARD-FOCUSED
A place always looking ahead,  

positively seeking to build  
a better future for all  

that call it home.

ENRICHING
A place which brings people together  

with open arms; embraces culture, 
celebrates difference and brings  

everyone on the journey. 

MAKES THE MOST  
OF WHAT IT HAS

A resourceful place which takes great 
pride in who it is and confidently 

celebrates what it has. 

The core of our framework, the seven brand values are at the heart of what Reading is and does, what it stands for and cares about.

BRAND VALUES
Spirited,  
not flippant

Proud, 
not brash

Ambitious,  
not complacent

Celebratory,  
not arrogant

Open,  
not overbearing

Embracing,  
not elitist

Inclusive,  
not contrived

Real,  
not evasive

Bold,  
not reckless

A set of character traits that reflect what 
people who live in or who visit Reading might 
expect to experience or perceive the town to be. 

The personalities should be reflected in our 
engagement, our communications  

and marketing materials.


